
Mobile eats TV? 

Wie Smartphones die TV-Landschaft beeinflussen.
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https://www.flickr.com/photos/56218409@N03/10333267583 CC-BY Matthias Ripp Daten: http://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx 

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014*
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1.243 1.261 1.254 1.249 1.254 1.229 1.201 1.178 1.158 1.147

Telefonanschlüsse
Breitbandanschlüsse

Mobile eats fixed line …

https://www.flickr.com/photos/56218409@N03/10333267583
http://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx
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Mobile eats fixed line …
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Mobile eats TV?

Total 2013
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Smartphones TVin Mio.

TVs nur 25% der 
Screens weltweit
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Was bedeutet das für TV?

35€



Mobile vs TV

TV Mobile

5-7 Jahre 2 Jahre

Gemeinsam Persönlich

Stationär Mobil

Zuhause Überall

Stagnation massives Wachstum



Fotos: Simon Blackley CC-BY-ND http://www.flickr.com/photos/sblackley/3838050348/sizes/o/in/photostream/ & lowjumpingfrog | http://www.flickr.com/photos/jenorton/5647856557/  CC-BY  
fullerya CC-BY http://www.flickr.com/photos/58497154@N04/7159274330/ & flickingerbrad http://www.flickr.com/photos/56155476@N08/6659994609/ 618
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Mobile & TV
TV jenseits des Fernsehers.
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9Photo by fullerya CC-BY http://www.flickr.com/photos/58497154@N04/7159274330/

Mobil

http://www.flickr.com/photos/58497154@N04/
http://www.flickr.com/photos/58497154@N04/7159274330/


Foto: Wayan Vota http://www.flickr.com/photos/dcmetroblogger/6574651159/

Der neue Schlafzimmer-TV
3facher  

Videokonsum

>50%  
Mobile Traffic

http://www.flickr.com/photos/56155476@N08/


11CC by Chris Pirillo http://www.flickr.com/photos/lockergnome/8151419893/

Keine bildschirmfreie Zeit mehr!

http://www.flickr.com/photos/lockergnome/


Montag Dienstag Mittwoch Donnerstag Freitag Samstag Sonntag

000000

1

?

Herausforderungen für TV-Formate!



Nokia / Microsoft: https://www.youtube.com/watch?v=28iFIFsGXs0 

Mobil bedeutet …?

Schaltzentrale!

https://www.youtube.com/watch?v=28iFIFsGXs0
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Neue Partner!
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Macht der Interaktion

Photo by: Simon Blackley CC-BY-ND http://www.flickr.com/photos/sblackley/3838050348/sizes/o/in/photostream/

Interaktiv

http://www.flickr.com/photos/sblackley/
http://www.flickr.com/photos/sblackley/3838050348/sizes/o/in/photostream/


CC-BY JOHN LLOYD  https://www.flickr.com/photos/hugo90/6980712643/

Brückentechnologien

https://www.flickr.com/photos/hugo90/
https://www.flickr.com/photos/hugo90/6980712643/


CC-BY JOHN LLOYD  https://www.flickr.com/photos/hugo90/6980712643/

Die Sender bauen „Chatrooms“ & Checkins ...

https://www.flickr.com/photos/hugo90/
https://www.flickr.com/photos/hugo90/6980712643/


CC-BY JOHN LLOYD  https://www.flickr.com/photos/hugo90/6980712643/

... Twitter und Facebook auch!

https://www.flickr.com/photos/hugo90/
https://www.flickr.com/photos/hugo90/6980712643/


CC-BY JOHN LLOYD  https://www.flickr.com/photos/hugo90/6980712643/

Startups als Enabler ...

https://www.flickr.com/photos/hugo90/
https://www.flickr.com/photos/hugo90/6980712643/
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Hockeystick auf  Twitter und Facebook!
Konstantes 
Wachstum
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Sehr aktive Nutzer: 15% Engagement

‣ 675.000 Abrufe 
‣ 80.000 YouTube Likes 
‣ 4.000 Kommentare 
‣ 9.104 Facebook Likes 
‣ 2.000 Tweets 
‣ 15% Engagement
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http://news.cnet.com/8301-1023_3-57448388-93/twitter-hits-400-million-tweets-per-day-mostly-mobile/ & http://www.kpcb.com/insights/2013-internet-trends & http://www.theverge.com/2013/9/17/4741332/facebook-users-have-uploaded-a-quarter-trillion-photos-since-launch & http://techcrunch.com/2013/09/09/snapchat-now-sees-350m-
photos-shared-daily-up-from-200m-in-june/

Kommunikation

http://news.cnet.com/8301-1023_3-57448388-93/twitter-hits-400-million-tweets-per-day-mostly-mobile/
http://www.kpcb.com/insights/2013-internet-trends
http://www.theverge.com/2013/9/17/4741332/facebook-users-have-uploaded-a-quarter-trillion-photos-since-launch
http://techcrunch.com/2013/09/09/snapchat-now-sees-350m-photos-shared-daily-up-from-200m-in-june/


Der nächste 
Schritt



Foto: flickingerbrad http://www.flickr.com/photos/56155476@N08/6659994609/

Persönlich

http://www.flickr.com/photos/56155476@N08/


26https://www.facebook.com/facebook

Datamining?

http://www.avc.com/a_vc/2012/01/scarcity-is-a-shitty-business-model.html


How can you communicate in a way that 
resonates with your audience?
How can you communicate in a way that 
resonates with your audience   users?
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11/2012 11/2014 %  Wachstum

YouTube 
Abonnenten 67.149 510.590 660,4 %

YouTube 
Abrufe 32.551.949 84.732.802 160,3 %

Facebook Fans 54.400 821.439 1.410,0 %

Teddy: Direkt zum Nutzer ...
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Kickstart

Twitter und Facebook als Kickstart!

Dagis Publikum – 
Nicht YouTubes!
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Produzent Programm

Akteure

YouTube Kanal



31

Immersiv



Das hilft auch den Quoten!

24/7 Teil der 
Geschichte



Breaking Bad
Game of Thrones

4000 Seiten!

1

1

2

2

3

3

Fliegender Start dank Fanbase!
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Binge Viewing ...

2004-01-04 - 2004-01-10 2004-12-12 - 2004-12-18 2005-11-20 - 2005-11-26 2006-10-29 - 2006-11-04 2007-10-07 - 2007-10-13 2008-09-14 - 2008-09-20 2009-08-23 - 2009-08-29 2010-08-01 - 2010-08-07 2011-07-10 - 2011-07-16 2012-06-17 - 2012-06-23 2013-05-26 - 2013-06-01

Sopranos
Breaking Bad
Game of Thrones

Netflix
5 6 6 1 2 3 4 5 51 32
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... und Buzz sorgen für weltweite Verbreitung!

Breaking Bad Game of Thrones



Das hilft auch den Quoten!

0
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E 1 E 2 E 3 E 4 E 5 E 6 E 7 E 8 E 9 E 10

Season 1 Season 2
Season 3 Season 4

http://en.wikipedia.org/wiki/Game_of_Thrones

http://www.forbes.com/sites/stevenrosenbaum/2014/06/01/mary-meekers-web-video-love-affair/
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Fans trump audiences. An audience 
tunes when they’re told to, a fanbase 
choose when and what to watch… an 
audience changes the channel when 
their show is over, a fanbase shares, 
comments, curates, creates. 

– Alex Carloss, Head of Entertainment, YouTube 

http://www.forbes.com/sites/stevenrosenbaum/2014/06/01/mary-meekers-web-video-love-affair/

http://www.forbes.com/sites/stevenrosenbaum/2014/06/01/mary-meekers-web-video-love-affair/
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Vielen Dank!

Kontakt 
Bertram Gugel 

M: +49 179 22 1 77 63 

bertram@gugelproductions.com 
www.gugelproductions.de 

mailto:bertram@gugelproductions.com
http://www.gugelproductions.de

